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Who we are

Transport for Cumbria

Version 1.1

Our Story

Transport for Cumbria operates as a county wide
public transport network and is responsible for the
planning, coordination and the public-facing identity
of transport across Cumbria. TfC brings together bus
and rail information within a single, unified system
with the aim of creating a clear, accessible and fully
integrated transport network for both residents and
visitors.

The bus network is the most visible expression of
the Transport for Cumbria system. TfC oversees
the coordination and public-facing presentation of
bus services across the county, including vehicle
branding, route identification and passenger

information. Particular emphasis is placed on the use
of colour, route structure, numbering, and information
design to support clarity, communication, and
legibility within bus applications.

Transport for Cumbria also coordinates the public-
facing elements of rail travel across the county.
Thisincludes passenger information, way finding,
integration with bus services, and the design of
signage, maps, timetables, and ticketing information.
While TfC does not operate rail infrastructure, it
provides a consistent and coherent system that
supports connectivity and integration across rail
services.
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Who we are

Transport for Cumbria

Version 1.1

Vision & Mission

Our Vision

Our vision is, A Cumbria where public transport feels simple, welcoming and
easy to trust. We want every journey to feel connected, clearly guided and stress-
free that helps people move confidently across the county while supporting
greener, healthier and more inclusive ways of travelling.

our Mission

Our mission is to bring Cumbria’s buses and trains together into one clear,
friendly system. We simplify routes, improve information and design transport
that puts people first, helping everyone travel more easily, confidently, and
sustainably across the county every day.

Brand Guidelines
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Brand Logo

Master Logo

This page presents the full
Transport for Cumbria logo,
combining the wavy arrow
symbol with the brand’s clear,
legible typography. Together,
these elements create a
balanced and friendly identity
thatis easy to recognise and
read across all formats. The
full logo is the primary brand
mark and should be used
wherever possible to ensure
consistency, clarity and strong
brand recognition across the
transport network.

Transport for Cumbria

Version 1.1

N Transport for Cumbria
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Brand Logo Version 1.1

Master Icon

This page introduces the
Transport for Cumbria wavy
arrow logo, including its
variations, correct usage,
and supporting examples.
The wavy arrow represents
movement, connection,

and flow across the county,
reflecting how buses and
trains work together as one
system. As the core visual
symbol of the brand, the logo
should be applied consistently
across all platforms to
maintain a clear, confident,
and recognisable identity for
Transport for Cumbria.

Transport for Cumbria

13
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Brand Logo

Logo on Black

This page specifies how the
logo should appearin black
and white applications,
including design adjustments
and usage guidelines. Ensuring
the logo remains recognizable
and maintains its integrity in
monochromatic formats is
crucial for consistent brand
representation.

Transport for Cumbria

Version 1.1

N Transport for Cumbria

N Transport for Cumbria
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Brand Logo Version 1.1

Logo on Colour

This page defines how the
logo should be used in colour
applications, including
specific colour variations and
usage guidelines. It ensures
the logo remains visually
appealing and consistent
across different backgrounds
and mediums.

Transport for Cumbria

15
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Brand Logo

Logo Scaling

This page outlines the
guidelines for scaling the
logo, including minimum and
maximum sizes, to ensure it
remains legible and visually
balanced across various
applications and formats.

Transport for Cumbria

Version 1.1

N Transport for Cumbria

N Transport for Cumbria

N Transport for Cumbria

KN Transport for Cumbria

R Transport for Cumbria
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Brand Logo

Minimum Sizes

This page specifies the
minimum size requirements
for the logo in both printand
digital formats to ensure it
remains clear and legible.

The guidelines below show the
ideal sizing, although sizing
canvary, discuss with the
design manager if the size is
changed.

Print
900px,600px,360px

Digital
300px,180px,120px

Transport for Cumbria

Version 1.1

KN Transport for Cumbria

Print
900 px

R Transport for Cumbria

Print
600 px

Print
360 px

NN Transport for Cumbria

Digital
300 px

KN Transport for Cumbria

Digital
180 px

NN

Digital
120 px

17
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Brand Logo

Clear space

This page defines the required
clear space around the logo to
ensure it remains prominent
and uncluttered. Provide
guidelines for the minimum
distance between the logo and
other elements to maintain
visual integrity and brand
impact.

Transport for Cumbria

Version 1.1

NN Transport for Cumbria
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Brand Logo

What to Avoid

This page outlines common
mistakes and improper

uses of the logo to avoid.
Provide examples of incorrect
applications, such as
distortion, color changes, or
warping to ensure the logo
maintains its integrity and
brand identity.

Transport for Cumbria

Version 1.1 19

Do not change the proportions of the logo by The logo must remain flat and undistorted at all Do not angle, spin, or rotate the logo in any
stretching it vertically or horizontally. times. direction.

Only approved brand colours may be used; do Do notinvert the logo unless using an approved Avoid backgrounds that reduce legibility or
not recolour the logo. reversed colour version. interfere with the logo.

KN Transport for Cumbria
KA Transport for Cumbria
KA Transport for Cumbria

Do not remove, resize, or reposition parts of the
logo independently.

Do not change, redraw, or substitute the logo Do not apply shadows, outlines, gradients,
typography. glows, or filters.

Brand Guidelines
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Colour

Primary Palette

This page details the primary
colour palette of the brand,
including specific colour
values and usage guidelines.
Dark green is the primary dark
colour used for Transport for
Cumbria, used with lighter
colours, as shown on page
27.The opposite is used with
Mint Green and Grass Green,
similarly shown on Page 27.

Transport for Cumbria

Version 1.1 22 Colour Version 1.1

Secondary Palette

Hex: #D6FOBF Hex: # EFFOE5 Hex: #020203 Hex: #FFFFFF ) ) Hex: #2495FF
RGB: 214.240.191 RGB: 238.245.227 RGB:2.2.3 RGB: 255.255.255 This page outlines the RGB: 36.149.255

CMYK: 21.00.33.00 CMYK: 9.00.15.00 CMYK: 91.79.62.97 CMYK: 00.00.00.00 secondary colour palette CMYK: 72.38.00.00
of the brand, including

complementary colours and
their specific values.

These colours are primarily
used on social media, maps
and posters. Showing the
difference in bus routes or Rail
network lines.

Hex: #01353A Hex: # AAEQ6C Hex: #FF62D7
RGB: 1.53.58 RGB: 163.232.107 RGB: 255.98.215
CMYK:94.54.56.61 CMYK: 43.00.72.00 CMYK: 18.68.00.00

Brand Guidelines Transport for Cumbria

Hex: #FF5A00
RGB: 255.90.0
CMYK: 00.75.94.00

Hex: #F6042E
RGB: 246.4.46
CMYK: 00.96.76.00

Hex: #FF9700
RGB: 255.151.000
CMYK:00.49.93.00

23
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Colour

Monochrome Palette

This page outlines the
monochrome colour palette
for Transport for Cumbria,
including approved uses of
black, white, and grey. These
colours are designed to ensure
the brand remains clear,
legible, and recognisable
when colour printing or digital
colouris not available. The
monochrome palette should
be used for black-and-white
print, accessibility needs, or
low-contrast environments,
while maintaining consistency
and brand integrity across all
applications.

Transport for Cumbria

Version 1.1

Hex: #4A4A49
RGB: 74.74.73
CMYK: 63.53.52.50

Hex: #000000
RGB: 000.000.000
CMYK: 00.00.00.100

Hex: #757575
RGB:117.117.117
CMYK:52.42.41.25

Hex: #9D9D9D
RGB: 157.157.157
CMYK:40.31.31.10

Hex: #FFFFFF
RGB: 256.255.255
CMYK: 00.00.00.00

Hex: #BDBDBD
RGB:189.189.189
CMYK:29.22.23.3

24
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Tints

This page defines the tints

of the Transport for Cumbria
primary and secondary
colour palette, including
approved lighter and darker
variations. These tints provide
flexibility across layouts while
maintaining a consistent visual
identity. Lighter tints should
be used for backgrounds

and supporting areas, while
darker tints are reserved for
emphasis, key information,
and accessibility, ensuring
clarity and brand consistency
across all applications.

Transport for Cumbria

Version 1.1

40%

20%

25
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Colour

Colour Usage

This page outlines how colour
should be used across the
Transport for Cumbria brand to
ensure clarity and consistency.
Primary colours should
dominate all applications,
making up approximately 80%
of layouts to create strong
recognition. Secondary
colours may be used sparingly,
around 10%, to highlight routes
or supporting information.
Monochrome colours should
account for the remaining 10%,
supporting legibility, contrast,
and accessibility while
maintaining alignment with
the overall visual identity.

Transport for Cumbria

Version 1.1

Primary Palette
80%

Monochrome Palette
10%

26
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Colour
Combinations

This page presents
recommended colour
combinations for the Transport
for Cumbria brand, showing
how primary, secondary, and
monochrome colours should
work together. Primary colours
should lead each composition,
supported by secondary
colours foremphasis and
contrast, with monochrome
used for text and structure.
These combinations ensure
designs remain balanced,
legible, and visually cohesive
across all brand applications.

Transport for Cumbria

Version 1.1

2 Colour Combinations

3 Colour Combinations

Brand Guidelines
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Typography

Primary Typeface

This page defines the primary
typeface for the Transport for
Cumbria brand, outlining its
style, weights, and correct
usage. It provides guidance on
font sizes, line spacing, and
hierarchy across headings,
body text, and supporting
information. These guidelines
ensure typography remains
clear, accessible, and
consistent across all brand
materials and applications.

Transport for Cumbria

Version 1.1 30

Early Sans

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijkimnop
grstuvwxyz
0123456789

ye3:21@()

Brand Guidelines

Typography

Primary Typeface

This page outlines the
Transport for Cumbria
primary typeface, detailing
its visual character, available
weights, and intended uses.
Itincludes guidance on font
sizing, line spacing, and
typographic hierarchy for
different applications. These
standards ensure all written
communicationis clear,
legible, and consistently
presented across the brand.

Transport for Cumbria

Version 1.1

Regular

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789

Medium

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIUKLMNOPQRSTUVWXYZ
0123456789

Bold

abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Black

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWX-
YZ 0123456789

31
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Typography

Secondary Typeface

This page defines the
secondary typeface for the
Transport for Cumbria brand,
outlining its style, weights,
and correct usage. It provides
guidance on font sizes, line
spacing, and hierarchy across
headings, body text, and
supporting information. These
guidelines ensure typography
remains clear, accessible, and
consistent across all brand
materials and applications.

Transport for Cumbria

Version 1.1

HELLUVELLYN

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
ahcdefghijkimnop
grstuvwxyz
0123456789

M"@()

32

Brand Guidelines

Typography

Secondary Typeface

This page outlines the
Transport for Cumbria
secondary typeface, detailing
its visual character, available
weights, and intended uses.
Itincludes guidance on font
sizing, line spacing, and
typographic hierarchy for
different applications. These
standards ensure all written
communicationis clear,
legible, and consistently
presented across the brand.

The secondary typeface
includes both upper-case

and lower-case characters;
however, within the Transport
for Cumbria brand identity it
should be used exclusively

in upper-case. This ensures
visual consistency, clarity, and
a strong supporting contrast to
the primary typeface across all
applications.

Transport for Cumbria

ahcdefghijkimnopgrstunwxyz
ABGDEFGHIJKLMNOPQRSTUVWNYZ
0123456789

Regular

ahcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWWXYZ
0123456789

33

Brand Guidelines



Typography

System Typeface

This page specifies the
system typeface to use when
applications or platforms

do not support custom

fonts. Itincludes guidance
on font sizing, line spacing,
and typographic hierarchy
for different applications.
These standards ensure all
written communication is
clear, legible, and consistently
presented across the brand.

Transport for Cumbria

Version 1.1 34

Arimo

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklmnop

qQrstuvwxyz
0123456789

2 21@ ()
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Typography

System Typeface

This page outlines the
Transport for Cumbria
system typeface, detailing
its visual character, available
weights, and intended uses.
Itincludes guidance on font
sizing, line spacing, and
typographic hierarchy for
different applications. These
standards ensure all written
communicationis clear,
legible, and consistently
presented across the brand.

Transport for Cumbria

Version 1.1

Aa
Aa

Regular

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Semi Bold

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

Bold

abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789

35
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Typography

Headlines

This page demonstrates
how to use the primary
typeface for various styles of
headlines. Include examples
of font sizes, weights, and
styles for different types of
headlines (e.g., main headings,
subheadings) to ensure
consistent and effective
typography across all brand
communications.

Style 01

Used for main titles, section
openers, and key statements.
Large size, bold weight, strong
visual impact.

Style 02

Used for subheadings, page
titles, and supporting sections.
Medium size, medium or semi-
bold weight.

Style 03

Used for smaller headings,
captions, or supporting
information. Smaller size,
regular or medium weight.

Transport for Cumbria

Version 1.1

Style 01

Style 02

Style 03

36

Early Sans Bold
Leading: 80 - 100%
Tracking: -15pt - 30pt

Early Sans Medium
Leading: 80 - 100%
Tracking: -15pt - 30pt

Early Sans Regular
Leading: 80 - 100%
Tracking: -15pt - 30pt

Brand Guidelines

Typography Version 1.1

BOdy COpy Style 01

This page demonstrates how
the Transport for Cumbria
primary typeface is used for
body copy across different
applications. Body copy is
structured into three styles

to support readability and
hierarchy. Style 01 is used

for main text, Style 02 for
supporting content, and Style
03 for captions and secondary
information, ensuring clarity
and consistency across all
brand materials.

Style01

Used for main paragraphs

in documents, reports, and

webpages. Regular weight,

comfortable line spacing for

easy reading. Style 02

Style 02

Used for supporting
information, introductions,
or short descriptions. Slightly
smaller size to support
hierarchy without losing
legibility.

Transport for Cumbria

Rail transport emerged as a defining mechanism of
industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth
century. Early railways, initially developed to support
mining operations, rapidly evolved into national
networks that restructured economic geography and
reduced travel time between major population centers.

As steam locomotion advanced, railways became
symbols of technological progress and state power.
Governments and private enterprises invested heavily in
track standardization, signaling systems, and rolling

Rail transport emerged as a defining

mechanism of industrial expansion, shaping became symbols of technological progress
patterns of movement, commerce, and

urban growth across the nineteenth century. enterprises invested heavily in track

Early railways, initially developed to support standardization, signaling systems, and rolling

mining operations, rapidly evolved into

major population centers.

As steam locomotion advanced, railways

and state power. Governments and private

stock, enabling greater efficiency and safety.
national networks that restructured economic  These developments facilitated mass mobility,
geography and reduced travel time between allowing goods, labor, and information to
circulate at unprecedented speeds.

37
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Photography
Category One -
Nature

This page defines the
photography style for the
Transport for Cumbria brand.
Photography should have a
warm, abstract, and slightly
vintage aesthetic, using
subtle noise and vintage-
inspired filters to create a
sense of nostalgia and trust.
Images should feel natural
and human, focusing on
atmosphere, movement, and
everyday travel moments
rather than staged scenes.
Consistent image quality, soft
composition, and restrained
colour treatments ensure
photography supports the
brand’s identity and reinforces
afamiliar, dependable
transport experience.

Nature photography within

the Transport for Cumbria
brand should feel abstract,
warm, and expressive, using
bright yet softened colours

to maintain a cohesive visual
tone. Images should focus on
landscapes, light, and texture
rather than literal detail,
creating an atmospheric and
nostalgic feel. Subtle grain and
gentle colour treatments help
these images feel familiar and
calming, reinforcing trust while
celebrating Cumbria’s natural
environment.

Transport for Cumbria Brand Guidelines Transport for Cumbria Brand Guidelines
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Photography
Category Two -
Transport

Transport photography for the
Transport for Cumbria brand
should highlight the traditional
character of buses and trains
through awarm, abstract
visual style. Images should
focus on details, movement,
and moments of travel rather
than full vehicle shots, using
soft light, grain, and vintage-
inspired colour treatments.
This approach creates a sense
of familiarity and nostalgia,
reinforcing trust and reliability
while celebrating Cumbria’s
transport heritage.

Transport for Cumbria Brand Guidelines Transport for Cumbria Brand Guidelines
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Photography
Category Three -
People

People-focused photography
for the Transport for Cumbria
brand should capture
everyday moments of travel
and daily life in a natural way.
Images should feel candid
and observational, showing
real interactions, routines,

and movement without
staged scenes. Warm tones,
soft focus, and subtle grain
help create an authentic

and familiar atmosphere,
reinforcing the brand’s human,
approachable, and trustworthy
character.

Transport for Cumbria

44
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Transport for Cumbria

Version 1.1
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Layouts

Document

This page outlines layout
guidelines for Transport for
Cumbria documents, focusing
on clear structure, consistent
alignment, and balanced
spacing. It demonstrates how
headers, footers, margins,

and grid systems should be
used alongside brand colours,
typography, and graphic
elements to create documents
that are professional, readable,
and visually consistent across
all applications.

Transport for Cumbria

Version 1.1

48

Rail transport emerged as a
defining mechanism of
industrial expansion,

Rail transport emerged as a defining mechanism of

Rail transport emerged as a
defining mechanism of industrial
expansion, shaping patterns of

Rail transport

and

century. Earlyr

network: i
reduced travel time between major population
centers.

Rail

century. Early railways, initially developed to support

reduced travel ti
centers.
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Layouts

Presentation

This page defines layout
guidelines for Transport for
Cumbria presentations,
covering slide structure,
alignment, and visual
hierarchy. It shows how to
apply the brand’s colours,
typography, imagery, and
graphic elements consistently
across slides. These guidelines
ensure presentations are
clear, engaging, and visually
cohesive, while maintaining a
strong and recognisable brand
identity.

Transport for Cumbria

Version 1.1

49

Rail transport emerged as a
defining mechanism of
industrial expansion,

Rail transport emerged as a defining mechanism of

Railtransportemergedasa
defining mechanism of industrial
e ing patterns of

Rail transport emerged as a defining mechanism of

and

century. Earlyr
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Layouts

Letterhead

This page outlines
guidelines for Transport

for Cumbria letterhead
design, including correct
logo placement, alignment
of contact information,

and use of supporting

brand elements. It provides
examples of approved
header and footer layouts

to ensure all letterheads
remain professional, visually
balanced, and consistent with
the Transport for Cumbria
brand identity.

Transport for Cumbria

Version 1.1

KA Transport for Cumbria

County Hall, Carise, Cumbria CAL 1XX
T:0300123

@ ansportioraurbris.couk
W:wwitransportforcumbria.co.uk

Registered ofice: Cumbria County Council
©Transport for Cumbria

Rail transport emerged as a defining mechanism of industrial expansion,
shaping patterns of movement, commerce, and urban growth across the
nineteenth century. Early railways, initially developed to support mining
operations, rapidly evolved into national networks that restructured
economic geography and reduced travel time between major population
centers.

Rail transport emerged as a defining mechanism of industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam i railways by bols of ical progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efficiency and safety. These developments facilitated mass mobility,
allowing goods, labor, and i ion to circulate at speeds.

Throughout the twentieth century, railsystems adapted to competition from automobiles and aviation by

peed corridors, and tan transit. Despite periods of decline, rail
transport has remained integral to sustainabl planning, gtoinfluence
contemporary debates around ibility, publici and regional

connectivity.

Rail transport emerged as a defining mechanism of industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam i railways b bols of ical progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efficiency and safety. These developments facilitated mass mobility,

t

allowing goods, labor, and i to circulat speeds.

Throughout the twentieth century, rail systems adapted to competition from automobiles and aviation by
g peed corridors, and transit. Despite periods of decline, rail

transport has remained integral to sustainabl planning, gtoinfluence

contemporary debates around ibility, publici and regional

connectivity.

R Transport for Cumbria

e, Cumbria CAL 1XX

ouncil

Rail transport emerged as a defining ism of industrial

shaping patterns of movement, commerce, and urban growth across the
nineteenth century. Early railways, initially developed to support mining
operations, rapidly evolved into national networks that restructured
economic geography and reduced travel time between major population
centers.

Rail transport emerged as a defining ism of industrial ion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam locomotion advanced, railways became symbols of technological progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efficiency and safety. These developments facilitated mass mobility,
allowing goods, labor, and i ion to circul speeds.

Throughout the twentieth century, rail systems adapted to competition from automobiles and aviation by
prioritizing electrification, high-speed corridors, and metropolitan transit. Despite periods of decline, rail
transport has remained integral to sustainable infrastructure planning, continuing to influence
contemporary debates around publici and regional
connectivity.

Rail transport emerged as a defining mechanism of industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam i railways b ymbols of ical progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efﬁclency and safety. These developments faciitated mass mobiliy,

allowing goods, labor, and i speeds.

Throughout the twentieth century, rail system: ition from iles and aviation by
prioritizing electrification, high-speed corridors, and metropoman transit. Despite periods of decline, rail
transport has remained integral to planning, toinfluence
contemporary debates around envi ibility, publici and regional
connectivity.

50
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Footer

This page outlines
guidelines for Transport

for Cumbria letterhead
design, including correct
logo placement, alignment
of contact information,

and use of supporting

brand elements. It provides
examples of approved
header and footer layouts

to ensure all letterheads
remain professional, visually
balanced, and consistent with
the Transport for Cumbria
brand identity.

Transport for Cumbria

Version 1.1

Rail transport emerged as a definin, ism of industrial

shaping patterns of movement, commerce, and urban growth across the
nineteenth century. Early railways, initially developed to support mining
operations, rapidly evolved into national networks that restructured
economic geography and reduced travel time between major population
centers.

Rail transport emerged as a defining mechanism of industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam locomotion advanced, railways became symbols of technological progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efﬁclency and safety. These developments facilitated mass mobility,
allowing goods, labor, and i I speeds.

Throughout the twentieth century, rail systems adapted to competition from automobiles and aviation by

prioritizing d corridors, and transit. Despite periods of decline, rail
transport has remained integral to sustainable infrastructure planning, continuing to influence
contemporary debates around P y, public ir ,and regional

connectivity.

Rail transport emerged as a defining mechanism of industrial expansion, shaping patterns of movement,
commerce, and urban growth across the nineteenth century. Early railways, initially developed to support
mining operations, rapidly evolved into national networks that restructured economic geography and
reduced travel time between major population centers.

As steam locomotion advanced, railways became symbols of technological progress and state power.
Governments and private enterprises invested heavily in track standardization, signaling systems, and
rolling stock, enabling greater efficiency and satety. These developments facilitated mass mobiliy,
allowing goods, labor, and i I speeds.

Throughout the twentieth century, rail system to ition from iles and aviation by
prioritizing d corridors, and transit. Despite periods of decline, rail
transport has remained integral to planning, continuing to influence
contemporary debates around envi ponsibility, publici ,and regional

connectivity.
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Applications Version 1.1

Overview

This page provides an overview
of how the Transport for
Cumbria brand is applied
across a range of mediums,
including print, digital, and
promotional materials. It
demonstrates consistent
use of the logo, typography,
and colour palette, while
summarising key guidelines
to ensure the brand
remains clear, cohesive,
and recognisablein all
applications.

Transport for Cumbria

K Transport for Cumbria

BA
PENINSULA
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Website

This page outlines how the
Transport for Cumbria brand
identity is applied across the
website. It provides guidance
on integrating the logo,
typography, colour palette,
and imagery to create a clear,
consistent, and engaging
digital experience. While
content may change daily to
highlight events, updates,
and travel information, the
underlying visual system
remains consistent to ensure
strong brand recognition and
usability across the site.

Transport for Cumbria

Version 1.1

M Explore v Plan yourjourney v

SALE NOW ON

Up to 50% off Advance tickets.
Offer ends 12 January.

Find out more

WHAT’S ON?

Artist Lab
Exhibition

Nov 28th-
Jan 31st

&GALLERY

Artist Lab Exhibiton
Barrow-in-Furness

Tickets and fares

From
Depature Station

Single or Return

Multiflex

Live times and updates

Watercolour Workshop with
Carla Gebhard
Carlisle

Arrival Station

Helpand contact

The Gould Piano Trio
Cockermouth

Season
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SALE NOW ON
Up to 50% off Advance tickets.

Offer ends 12 January.

Find out more

WHAT'S ON?

Artist Lab
Exhibition
Nov 28th-
Jan 31st

ArtistLab Exhibiton
Barrow-in-Furness

@ @ Buy Tickets or plan your journey

From y To
Depature Station bl Arrival Station

Single or Return

Tablet

Transport for Cumbria

[\ Va]

- SALE NOW ON

Up to 50% off Advance tickets.
Offer ends 12 January.

Find out more

Artist Lab
Exhibition
Nov 28th-
Jan 31st

Artist Lab Exhibiton
Barrow-in-Fumess

WatercolourWarkshap with The Gould Piano Trio

Carla Gebhard Cockermouth
Carlisle

O BuyTicketsor plan yourjourney

Fiom v 53
Depature Station el inisistion

Single o1 Retuim Multifiex

Mobile
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Social

This page outlines how the
Transport for Cumbria brand
identity should be applied

across social media platforms.

It provides guidance on the
use of the logo, typography,
colour palette, and imagery
to maintain a cohesive and
recognisable presence
across profiles, posts, and
advertisements. While

core brand elements must
remain consistent, social
media allows for greater
experimentation with colour,
layout, and composition,
encouraging engaging and
dynamic content that remains
aligned with the overall visual
identity.

Transport for Cumbria

Version 1.1

Icons

VISIT THE FERRIES AT LAKE WINDERMERE

DID YOU KNOW?
SOME OF CUMBRIN'S BUS TRAVEL UPDATE
ROUTES ARE AMONG THE Bus routes 200-368
LONGEST IN ENGLAND. are open for the public

BOOKONLINENOW TRANSPORT FOR CUMBRIA

Banners

S X
KA Fransport for Cu %

GET AWAY FROM *
EVERVTHING. +
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Examples

Transport for Cumbria

DONE THE
TRADITIONAL

VISIT
GARLISLE

FIND TIMES
ON OUR APP

g
)

B

i rd
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Print

This page outlines how the
Transport for Cumbria brand
identity should be applied
across printed materials.

It provides guidance on

the correct use of the logo,
typography, colour palette,
and imagery to ensure clarity,

consistency, and high print
quality. These guidelines apply
toitems such as brochures,
business cards, posters, and
other printed communications

KN Transport for Cumbria KA Transport for Cumbria

WESTERN BARROW EDEN
LINE PENINSULA WEST

|
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